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AeATtio TOTTOU

Néa ocipd erevouTiIKWV XapTo@uAakiwv World Selection amé tnv HSBC

H HSBC mpoc@épel Ta World Selection, pia véa TTpwToTTOpIoKr O€Ipd ETTEVOUTIKWV XAPTOPUAOKIWY
yla TOug TTEAATEG TNG 0€ OAOKANPO TOV KOOWO. IMpoKeITal yia éva JovadiKo TTPoidv TTou OnuIoupyrnonke
Kal TTpoo@épeTal aTTtokAeIoTIKG atmd Tnv HSBC.

ZuyKekpIpéva, Ta 5 dla@opeTika xapTtopuAdkia HSBC World Selection cuvdudalouv 1600 diagdveia
600 kal aTaBepotnta diaxeipiong. EmmAéov, Ta HSBC World Selection kaAUTITOUV TIG avAyKeG OOWV
€mMOuUPOUV va €xouv TTPOCPROCN O€ ETTEVOUTIKEG EUKQIPIEG, TTOU SnuIoUPYoUVTAl TTAYKOOHIWG, VW
TAUTOXPOVA OTTOKTOUV TTPOCRAcn O€ €TTEVOUTIKA e€pyaAcia Ta oTroia &ev gival TTPOCITA O€ IOILDTES
emevouTéG. MapdaAAnAa, kGBe éva ato Ta 5 dlagopeTikG eTevouTIKA YapTo@uAdkia World Selection
aTTeEUBUVETAI ATTOKAEIOTIKA O€ 5 BIOQOPETIKA €TTEVOUTIKA TTPOPIA Twv TTEAATWV: ATTO TOV OUVTNENTIKO
ETTEVOUTN HEXPI KAI EKEIVOV TTOU €TTIBUNET va avaAdBEl HEYOAAUTEPO ETTEVOUTIKO PICKO.

H eupeia ykAua TTOIKIAWY €TTEVOUTIKWY TOTTOBETACEWY OTTO OIQPOPETIKEG ayopEG Kal KAAdOUG,
emTuyXdvel OlaoTTopd TOU XOAPTOQUAAGKIOU, HE OTOXO VO TIETUXEI OTTOOOCEIC HE  MIKPOTEPES
dlakupavoels oe PaBog xpoévou. Etal, o meAATNG pTTopEl va €TMIAECEl TO XOPTOQUAGKIO TTOU TOU
TaIPIAdel KOAUTEPA PECT aTTO HIa aTTAR OEIpd TTPOIOVTWY, EEKIVWOVTAG OKOUQ Kal PE PIKPO KEQaAaio. H
Taykéouia opdda avoAutwy kai diaxeipiotwy G HSBC kdbe oTiyuy avayvwpidouv €TTeVOUTIKES
EUKQIPIEG TIG OTTOIEG KAl EVOWMATWVOUV WG ETTEVOUTIKEG €TTIAOYEG OTa XapTo@uAdkia HSBC World
Selection.H evepyn diaxeipion Twv HSBC World Selection £xel 016x0 va Asitoupyei TTpog 0@eA0G Twv
ETTEVOUTWYV, a@oU KABe popd avadiapBpwvovtal Kal aAAG{ouv Ta XapTOQUAAKIQ, WOTE KABE OTIYUN va
OlaopaAifeTal OTI Ol €TTEVOUTIKEG ETTIAOYEG QVTIKATOTITPICOUV TOV E€TTEVOUTIKO OTOXO Tou KAOE
XOPTOQUAQKIoU.

O1wg dnAwoe kai o K. ZTéNiog Mpmvidg, Aieubuvtig Aiavikng Tpatedikrig & Marketing HSBC Bank
plc, «H maykéauia upean EmAnée TiIC aTOOOTEIS TWV ETTEVOUCEWYV KQl TNV EUTTIOTOOUVI TWV ETTEVOUTWV.
O1 reAdareg embBupouv va emavacyedIiGoouv Ta XapToQUAGKIa Toug, aAAda xpeialovrar €eidikeupévn
kaBodnynon arn olaxeipion Tou ETTEVOUTIKOU piokou Ttou avaAauBavouv. Ta véa emevouTikd
xaproeuAdkia World Selection, mou povo o maykéouio¢ Ouido¢ HSBC umropei va mpoo@épel,
avarTuxénkav pe otéxo va KaAUwouv auth Tnv avaykn Kai armoteAolv éva oAU KaAd mapddeiyua
6éoueuong s HSBC va mapéxel otoug meAdres tng, pia uwnAng moidtnrac mporaon diaxeipions
mAouTou.»

TA AMOIBAIA KEDAANAIA AEN EXOYN EFTYHMENH ANOAOZH KAI Ol MPOHTOYMENEZ AMOAOZEIX AEN
AIAZOAANIZOYN TIZ MEAAONTIKEZ
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