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AeATtio TOTTOU

HSBC World Selection: ETrev3uTIKéG eUKIpieg Xwpig ouvopa

O Bpetavog MpéaPng, Dr. David Landsman, utrodéxtnke Toug TpookekAnuévoug tng HSBC
oTnv Trapouciaon pe BEpa «AVOKAAUTITOVTOG VEOUG BPOMOUG OTOV ETTEVOUTIKO XAPTN TOU
ONMEPA». 2T0 ETTIKEVTIPO PpEOnKav o1 €EENIEEIC TTOU onuelwBnKav OTIG ayopég Ta TeAeuTaia

XPOVIO KAl Ol EUKAIPIEG TTOU UTTOPET VA TTPOKUWOUV OTOV ETTEVOUTIKO KOO0 TOU OAUEPA.

Tn diopydvwon TAaICiwoav OIOKEKPIPEVEG TTPOCWTTIKOTNTEG TOOO OTTO TOV ETTIXEIPNMATIKG
KO6ouOo 600 Kal diEbvwg avayvwpliopéva oteAéxn Tng HSBC, pe TTOAUETH euTTEIpia OTO XWPO
TNG OTPATNYIKAG METOXIKWY €TTEVOUCEWY Kal Pakpd Trapoucia otov Ouido. Tnv ekdnAwon
xaipétioe o Dr. David Landsman, OBE - Bpetavég lMpéofng, evw o K. AmTOOTOAOG
NamravayiwTtou, Senior Manager Customer Propositions, HSBC EAAGd0g kaAwodpioe Toug
Trapeupiokouevoug. O k. Mavvng Bedavng, Mevikog AicuBuvtrig Tng HSBC (EANAZ) AEAAK,
MIAnoe€ yia Tnv emevOUTIKA oTpaTtnyikr Tou 2010. 21 ouvéxeia, ol K.K. Matteo Pardi, Head of
Sales for Southern Europe HSBC ka1 @avaong Toigtmrovdkng, Relationship Manager, HSBC
Global Asset Management (France), avéAucav Tnv €ITEVOUTIKI] OTPATNYIKA TOU GHEPA KAl TIG
ETTEVOUTIKEG EUKQIPIEG TTOU TTPOKUTITOUV. IdiaiTepn ava@opd £yive 0Tn véa TTPWTOTTOPIAKI)
oelpd  emmevouTIKWY  xaptopulakiwv HSBC World Selection 10U armoteAeital amé 5
OIaQOPETIKA XapTOQUAAKIa Kal diaTiBeTal oe eTTeEVOUTEG 0€ OAOKANPO TOV KOOHO, ATTOKAEIOTIKA
amd v HSBC.

O k. MNavvng Begavig, cuxapioTnoe TOUG TTOPEUPIOKOUEVOUG KAl avavéwaoe TO pavTeRoU, WG

TNV ETTOUEVN €KONAWON avAAOYOU evOIAPEPOVTOG.
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