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AgATtio TUtTOU

HSBC
Mapouciaon TTEVOUTIKWY EUKAIPIWY OTNV TTOPOUCA OIKOVOUIKA OUYKUpIia

H HSBC, ot 010 pavreBou Tng yia TNV evNUEPWON TTEAATWYV Kal QIAWY OXETIKA PE TIG
e€eNi€eig otnv eAANVIKA aAAG TIG BI1EBvEIG XpnUOTaYOpPES, TTPAYUOTOTTIOINCE PE 181aiTEPN
ETTITUXIA, EVNUEPWTIKN €KONAwON Pe Béua «AVOKAAUTITOVTOG TOUG VEOUG dpOuoug

OTOV EMEVOUTIKO XAPTN TOU ORHEPA», aTO Zevodoxeio « The Mety, otn ©@ecoalovikn.

Tnv ekdNAwon xaipéTnoe n ka. AunTpa Boupvd, Product Manager Investments and
Liabilities, HSBC EAAGd0OG. To Adyo oTn cuvéxela TTApe o K. Ntivog Kdpapng, Head of
Global Markets, HSBC EAAGdOG KAvovTag eKTEVH] avagopd oTo TI pag didagav ol
TPdoPaTeg £¢eAicelg, 0 pohog Tng HSBC otnv EAAGda kal Tov KOOPO, akoAoUBnoe O K.
Mavvng Befavig, levikdg Aieubuvinig HSBC (EAAAL) AEAAK, avoAuovrtag Tnv
«EmrevduTikil oTpatnylkiy yia 1o 2010», evw 0 K. Oavdong Toigmovdakng,
Relationship Manager, HSBC Global Asset Management (lTaAAiag), TTapouciace Tn véa
TTPWTOTTOPIAKA OEIpd €TTEVOUTIKWYV XapToguAakiwv HSBC World Selection. Mpoékeitai
yid pia €wevOUTIKA TTPOTAON TTOU ATTOTEAEITAI ATTO 5 dIa@opeTIKA XApPTOQPUAAKIA Kal

dlaTifeTal o€ £TTEVOUTEG 0€ OAOKANPO TOV KOGWO, aTTOKAEIOTIKG aTrd TV HSBC.

Tnv ekdNAwon €kAecioe o K. ATéoToAog Mamravayiwtou, Senior Manager Customer
Propositions, HSBC EAAGd0og, o omoiog avéluoe T «Néa Kard@eon Eyyunuévou
KepaAaiou», wg TNV €TTEVOUTIKN €TTIAOYT TTOU CUUBAdICEl TTEPICOOTEPO WE TIG TPEXOUTES

XPNMOTOOIKOVOUIKEG OUVOAKEG.

O k. MatravayiTou euxapioTnoe TO KOIVO KOl avavéwoe To pavteRou yia ekdAAwan

avaloyou evdiapépoviog. AkoAouBnoe oulnTnon HE €PWTNAOEIG, KABWG Kal KaBIoTO

oeitTvo.
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H Ak oou Maykoouia Tpamela
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