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AgATio TutTOU

HSBC
HSBC Advance

Néa NMpwTotropiakn Tpatrediki Mpéraon otnv EAAGSa

Mia véa, TTPWTOTTOPIAKN YIa Ta eAANVIKG TpaTtreika dedopéva utrnpeaia Tapouaidlel n HSBC,
v utinpecia HSBC Advance. Mpokemal yia pio akOpa mTaykoopia Premium 1rpdtacn Tng
TpameCag, TTou BacioTnke TO00 g€ dIEBV OO0 KAl O€ TOTTIKG XAPAKTNPIOTIKA OTTWG TTPOEKUYAV

ETTEITA OTTO OXETIKA £pEUVa O€ ETTIAEYPEVO TTEAATOAOYIO TNG.

2uykekpigéva, n utrnpecia HSBC Advance, cival pia véa Tpatrefikr) OXEOTN TTOU «OTTAVTAEI» OTIG
avAaykeg Tou gUYXPOVOU avBPWTTOU, WOTE VO IKAVOTIOIEL TIG TPEXOUTEG AVAYKEG TOU OAAG Kal va
TTpoypappaTiCel kK&Be emduevo PBriua Tou. H HSBC Advance atreuBuveTtal o€ avBpwIroug pe
ekdBapoug oTOXOUG KOl @IAOBOSieg, TTOU €XOuv TTEPIOPICPEVO €AEUBEPO  XpPOVO, TTOU
avalnTolv ao@AAEIa KOl OIyoupld TWPA Kal yia To JEAAOV KAl XPNOIKOTTOIOUV TNV TEXVOAOyia

yia peyaAuTepn euehigia otn Cwn TOuG.

H véa, EexwploTh uTTnPETia TTAapEXEl, EvavTl TTAYIOG Pnvialag cuvOpouNG, GNUAVTIKA TTPOVOUIA VIO
TOUG KATOXOUG TNG, a@oU TTPOCPEPEI XPNMATOOIKOVOUIKO OXESIAOHO OTTO TTICTOTTOINMEVOUG
oupBouAoug HSBC Advance TTpoCapUOCHEVO OTIG AVAYKEG TOU EKAOTOTE TTEAATN , TTPpOoRacn
o€ e§EIBIKEVUPEVN YVWOT KAl TIPOOWTTIKEG OUHBOUAEG, TTpovouiakn TIHOAOYNon, ouyxpova
KavdaAla evaAAakTIKAG €§umrnpéTnong vyia cueliia oe TpammelikéG ouvallayég, KaBwg Kai

TAYKOOHIA avayvwpion HEow Tng 01EBvoUlg TTapouaiag kail eutreipiag Tou Opidou HSBC.

O1wg dnAwoe kai o K. ZTéAlog Mipmividg, ETke@aAng Aiaviking Tpatedikrg & Marketing HSBC
EANGSOG, «H urtnpeagia HSBC Advance givai pia mporaon yia t1nv amoreAsouariky diaxeipion twv
OIKOVOUIKWY TWV TTEAQTWYV, N OTT0ia TTEPIOTPEQPETAI YUPW QTIO TIS AVAYKES TOUS KAl TTPOCQEPE! TH
ouvardtnra va AauBdvouv onuavtikéS armmoedaocei yia 1o péAAov toug. Me tnv umnpegia HSBC

Advance urropeic va éxeic onuepa 6Aa éaa oou aéifouv Kai aupio OAa 6oa emBUUEIC.

HSBC X»
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