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XPONIA

otnv EMada AgATio TUtTOU

OcaTpikn TapdoTtaocn TAKA «Akpwg latpiké kal A@épnTov»
ME TH XOPHT'IA THX HSBC

H HSBC cival yia pia akoya @opd Xopnyog aTn QeTivr) Beatpikr] TTapdoTacn Tou ZuAAdyou
Atro@oitwv KoAAgyiou ABnvwyv (XAKA) ue T1iTAo «Akpwg laTpiké kai A@épnTovy», Tou Ray

Cooney.

MpokeiTal yia  €va €EQIPETIKA KOAG OUIAEPEVO BEATPIKO KEIUEVO TO OTTOIO0 TTPAYUATEUETAI TNV
I0TOopia €vOg yiaTtpoU vEUPOAOYoU O€ yVwoTO voookoueio Tou Aovdivou, o otroiog BpiokeTal o€
Kpiolun oTiyul TNG oTadlodpopiag Tou, TTEPINEVOVTAg TTpoaywyn. Mpokeiyévou va eTmITUXEl TOV
TEAIKO TOU OTOXO Kal va atro@uUyel Tn OIKI TOU OAOKANPWTIKA ETTAYYEAUATIK KATOOTPOQr], O
yIaTpdg €ival €TOINOG yIa T TTAVTA, AKOPN KAl VO QOpPTWOEl TIG OIKEG TOU TTAPAOTIOVOIEG OTOV
abwo ouvadeAo, yiatpo, QiAo Tou, dNUICUPYWVTAG Wi OEIpd avaTtapayxwy Kal TTapegnynocwy

Oixwg TéAOG.

ZUPTTANPWVOVTAG ABN TNV EMITUXT OEKATTEVTAETH TTopeia TNG, N Ocartpik Oudda Tou ZAKA, ue
TNV utmooTApIEn NG HSBC, cuvexiCel ue KEQI To €pyo TNG. ZKNVoBETNG, OTTWG Kal TTEPUGI O
KwoTtag Aploylou, BonBog oknvoBétn o Mapivog AecUAAQG, vy Ta OKNVIKA gival €pyo Tou

Adakn KaAuBitn, Aol atré@oitol Tou KoAAeyiou ABnvwv.

Evag ammd Toug aTtéxoug Tng OcatpikAg Ouddag civai n evioxuon KoivweeAdwv [dpupdtwy. ETol
Aoimrév @ETog, Ta €00da TnG TrapdoTtacng Ba dlateBolv yia Toug okoToug TNG EAANVIKAG

Etaipeiag NpooTaciag kar Atrokatdotaong Avatpwy MNaidiwy (EA.E.TL.A.M).

O1wg dnAwoe kal o K. ZTéAiog Mpmividg, EmkepaAng tng Alavikng Tpatelikng & Marketing
HSBC, EAAGdog, «lMa tnv HSBC cival 1diaitepa onuavTikd va utrooTnpifel TETolou €idoug
TIPWTOPROUAIEG TTOU TTPOAYOUV QIAAVOPWITIKEG evépyeleg PEow TnG TEXvVNG. ETol yia deutepn
auvexn Xpovid xopnyoUpe 1o Beaud TNG BeaTpIKrG ouadag Tou ZAKA TTOU CUPTTANPWVEL QETOG
16 xpovia dnuioupyiag Kal TTPOCOPAG.».
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